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July 1, 2015

SUBJECT: 2015- 2016 Club Service Contributions

Dear 2015- 2016 Lions Club President:

As your Club’ sincoming President, it is your role to provide leadership, ideas, and
support to your members. It is your job to guide your Club ' projects and fundraising

Success.

Candy Days have historically been one of the South Carolina Foundation ' $iggest

fundraising programs and also one of many c | majbr’ fundraisers. Your Clu b’ s

participation in Candy Days is a very important part of the success of the SC Lions
Foundation and SC Lions Charitable Services. However, many clubs are opting to do
other fundraisers to support the vision, hearing, and health screening services provided
through SCLF and SCLCS. They do such diverse fundraisers as golf tournaments, cookie
dough and household goods sales, conduct silent and live auctions at club events, and others
that best meet the needs and interest of the communities where clubs are located. This year,
we have added some information on some of these alternative fundraisers and how you can
implement them in your local community.

Your donation to the South Carolina Lions Foundation from your ¢l ub’ sandf undr ai

sustaining memberships will help continue the many successful programs SCLCS provides
to your Club, your district, and to our state. SCLCS and SCLF are your Lions
organizations; founded by the Lions of South Carolina and funded by donations Lions
receive from the public, local businesses and other donors, to serve the people of South
Carolina.

We ask that your Club participate in either statewide Candy Days or other type of
fundraiser this year. We have developed this “How-To Manual” as a guide with
suggestions on how your Club can create a successful fundraising event.

We encourage your Club to pledge at least 50% of the net proceeds from your selected
fundraiser or $50 per member (whichever is greater) to SCLF for this year’s campaign.
We have a statewide goal of $155,000 again this year and with your help, | am confident that we
can reach or exceed it! As part of this initiative, it * adso important to appoint a Club
Fundraising/Development Chairperson to direct this important fundraising program
under your supervision. SCLF, SCLCS and the sight and hearing impaired of SC are relying
onyoursuccess. Toget her “WE SERVE” those who cawonwnot

Thank you in advance,

/\'\NV\/

J. Gregg Turner
President and CEO

af for



WLIONS

Charitable Services

STATE-WIDE SC LIONS CHARITABLE SERVICES PROGRAMS
FUNDED THROUGH THE SC LIONS FOUNDATION

Mobile Health Screening Unit

Lions Affordable Hearing Aid Program and Co-Pay Fund
Eye Surgery Fund

Sight Conservation Program

Lions Club Program Support

Too Too oo oo o

2015-16 STATE-WIDE CLUB SERVICE PLEDGE GOALS BY DISTRICT:

1 32-A $35,000.00
1 32-B $40,000.00
1 32-C $30,000.00
1 32-D $50,000.00

Total MD-32 Goal $155,000.00

The SC Lions Foundation has developed this “How-To Manu a &s"a guide with suggestions and
sample documents to help you create a successful Candy Days or other fundraising. or donation
drive.

The South Carolina Lions Foundation needs your support to help fund the programs
available through SC Lions Charitable Services.

We ask that your Club send 50% of the proceeds from at least one fundraising

activity during the period of 7/1/157 6/30/16, or $50.00 per member (whichever is
greater).

This is true even if your Club does not participate in an actual Candy Days event.

Use your previous giving history to give you an idea of your previous level of support and to
set a target f50201l6yfundraisingcchnophigns 2 01

We would like your feedback on how this revised manual has helped your fundraising efforts
and welcome your suggestions for changes, additions, or improvements. We are also here as a
resource to answer your fundraising questions and to help you brainstorm new ideas. Thank
you so much for your help this year. Please feel free to call or e-mail me and together, WE
SERVE!



WLIONS

Foundation

MYTHS AND FACTS ABOUT LOCAL CLUB FUNDRAISING FOR SCLF

MYTH#1: Mycl ub doesndt dbecaase paut ofdny anngakLions Club
dues supports the SC Lions Foundation and Charitable Services.

FACT #1: We DO NOT receive any dues from individual Lions. Candy Days and other
fundraisers are the primary funding sources for SCLF and SCLCS.

MYTH#2: 1| 6 m not donating to an omgmoméeyg@stoon wher e mo
fundraising and administration.

FACT #2: 95 cents of every dollar donated to SCLF and SCLCS goes to direct services, with
only 5 cents going toward overhead and operations.

MYTH#3: My c¢cl ub doesnotCapwbDaysisowpatiendh have to raise
for SCLF and SCLCS.

FACT #3: The SC Lions Foundation and SC Lions Charitable Services are a part of the SC Lions
organization and provides services in each of the 46 counties in the state. Each club is
responsible for contributing an amount up to an average of $50 per club member annually to
support their programs, either though Candy Days or another fundraising activity or activities.

MYTH#4: Non-pr of i t or g an igizeedbrors mach df@ retutn on investment
these days.

FACT #4: Due to the leverage that SCLF and SCLCS staff have accomplished with
corporate donors, foundations, and health care providers throughout the state, for every
$1.00 donated to SCLF, we can offer an additional $4.00 in services, for a total of $5.00 in
services for every dollar donated. In 2012 — 2013, SC Lions saved the SC healthcare system
over $1.5 million dollars in healthcare costs without receiving Federal aid, or Medicaid
funding.

MYTH #5: Once the AffordableCar e Act is fully i mplemented, my <c
do this, because the plan will help fill the gaps.

FACT #5: Changes to federal health care policy, as well as recent budget cuts to the SC
Commission on the Blind and other state programs, will increase the population that SCLF
and SCLCS will be serving in the coming months and years. In 2012 — 2013 we saw an
increase of 23% in the number of eye surgeries and a 23% increase in the number of hearing
aids provided overthepr evi ous year’'s services.



WHAT MAKES YOUR CLUB SUPPORT, SUSTAINING MEMBER,
FRANKLIN MASON FELLOWSHIP, AND KNIGHTS OF THE BLIND
SOCIETY GIFTS SO IMPORTANT?

With every dollar donated by a local Lions Club or its members, SCLF and SCLCS are able to
leverage an additional four dollars through negotiated rates for services. Most foundations and
corporate giving programs require applicants to show other sources of funding that can be used
as a match for grant funding. This makes your CLUB and INDIVIDUAL contributions important
to continuing the mission of SCLCS and SCLF.

WHERE DOES THE FUNDING FOR SCLF AND SCLCS COME FROM?

Annual Club Giving:

1 Candy Days receipts 1 Cookie dough sales
1 Golf tournaments T Pi g Pi dRabecues an
1 Fashion shows 1 Broom sales
1 Corporate donations 9 Oyster roasts
1 Tootsie Pop sales 1 Other locally held fundraisers
Annual Individual Giving:
9 Individual contributions 1 Knights of the Blind Society
f Sustaining Memberships )l\//lezrp)bers ($10,000 or more per
9 Individual Franklin Mason .
Fellowships ($1,000 or more per T Corporate sponsorships
year) 1 Annual Phone-a-thon

1 Corporate gifts

Institutional Giving:
1 Corporate grants
1 Foundation grants
9 Designated group or individual gifts for eye surgeries, hearing aids, or health screenings

Planned Giving:
1 Bequests (Gifts leftto SCLFor SCLCS in an)individual s wil!/
Charitable Gift Annuities
Charitable Remainder Trusts
Gifts of assets (property or Life Insurance)
Contact SCLF for more information.

)l
)l
il
il

Please help us to support your local communities with Vision,
Hearing, and Health Screening Services!



EFEUNDRAISING CHAIR

Candy Days, or other signature fundraising events, can be one of your Clu b biggest
source of funds and the recruitment of potential new members. SC Lions Foundation
depends on the proceeds from your fundraising efforts. Local fundraising events such
as Candy Days directly fund the programs that benefit your Club and your community:
eye surgeries, hearing aids, and health screenings. Only with strong leadership from
thecl ub’ s Fun d,wtl thescomngtteeS that make up your Clu b ‘fusdraising
drives be successful.

The Club Fundraising Chairperson is responsible for the following:

Appointing the four Fundraising Committee chairpersons.

Assisting and following-up with the committees, to make sure they perform their
duties.

1 Updating Club president and members on progress of fundraising preparations
and of the final results.

)l
T

Publicity Committee

Chairperson: Phone:

With the help of this committee, the Publicity Chairperson is responsible for creating and
distributing publicity materials to advertise Candy Days or other fundraiser.

Materials Committee

Chairperson: Phone:

With the help of this committee, the Materials Chairperson is responsible for ordering
the candy or other materials for your fundraiser, the supplies, and distributing candy or
other supplies to appropriate volunteers.

Sponsor Development Committee

Chairperson: Phone:

With the help of this committee, the Sponsor Development Chairperson is responsible
for contacting businesses and/or individuals to ask for candy sponsorship, donations,
grants and event sponsorships.

Volunteer and Territory Committee

Chairperson: Phone:

With the help of this committee, the Volunteer and Territory Chairperson is responsible
for securing locations to solicit donations and enlisting volunteers to work Candy Days
or other fundraiser.



DEVELOPMENT CHAIRPERSONG SCHECKLIST

Materials Chairperson: a
1. Ordered Candy
2. Picked-up candy or received shipment
3. Distributed candy to volunteers
4. Arranged payment for candy to SCLF
Publicity Chairperson: a
1. Created Press Releases, calendar listings, flyers, posters, paid ads, PSA’ s
2. Made appointment with city/town ' Mayor for signing of Proclamation
3. Informed local media of Mayor’ signing day and/or made arrangements for
photographs.
4. Distributed information and advertising to local media
Sponsor Development Chairperson: 3
1. Created “underwritin gcandy fund letter and mailed or hand delivered it to
local businesses
2. Followed-up each underwriting letter with a phone call or personal visit
3. Gave each Club membera lubOMember Pledge Ca r d ”
4. Sent ‘“ytohua’'nkl etter with Sharehol der
business that paid a sponsorship for Candy Days.
Volunteer / Territory Chairperson: 3

1. Secured a location(s) to hold Candy Days with written permission, if needed
2. Drafted volunteers to work Candy Days shifts

3.  Reminded volunteers of their shift-times

4. Collected donation money from volunteers and delivered to Club treasurer




CANDY DAYS INFORMATION CONTACTS

Annual Giving Chairperson:
Daniel Prohaska

PO Box 611

Due West, SC 29369

C: (843) 302-6762

Email: daniel.prohaska@gmail.com

District Candy Days Chairpersons:

32-A:

Earline Corrothers

508 Verdae Drive

Spartanburg, SC 29301

C: (864) 576-2463

Email: earlinesmith@bellsouth.net

32-B:

Michele Patrick

2305 Club Drive

Aiken, SC 29803

H: (803) 644-1127

Email: Patrickjel@aol.com

32-C:

Louis Drucker

111 Buck Strong Road
Kingstree, SC 29556

H: (843) 382-7260

Email: dmdranch@ftc-i.net

32-D

Tom Gordon

355 Plantation Drive
Greenwood, SC 29649
Email: tnigordon@msn.com
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CLUB SERVICE
CONTRIBUTION AWARDS!!

Compete with other Clubs statewide and in Your District for
Awards to be given at the State Lions Clubs Convention in
APRIL 2016.

WLIONS

Foundation

Prizes Awarded:

LARGEST STATEWIDE CONTRIBUTION 1°7, 2"° 3"° pL ACE

LARGEST STATEWIDE CONTRIBUTION PER MEMBER 1°7, 2"°, 3R° pLACE
LARGEST DISTRICT CONTRIBTION 15T PLACE IN EACH DISTRICT

LARGEST DISTRICT CONTRIBUTION PER MEMBER 1°7, 2"° IN EACH DISTRICT

e

Club Contributions must be received by the SC Lions Foundation no later than
March 31, 2016 to be considered for annual awards!

*Minimum $200.00 contribution
** Per Member giving to be determined from the number of Club Members on MMR report as of Sept. 2015



CANDY DAYSTHINGSTOREMEMBER

CandyDaysis and has always been important to SCLCS. CandyDayswas founded by the
Lions Clubs and SCLCS as a fundraiser, with 100% of proceeds going to SCLCS to
support Lions programs. We ask that your Club send50% ofthe proceeds from one
fundraising activity or $50.0@er member (whichever is greater) to SCE for this

& S I cdidyDays. Even if your Club doesn@participate in CandyDays, please choose
another club fundraiser from which to make a contribution.

Club ContributionGoalsby District Don’t
ORGET)
0 District 32-A $35,000 F,___R E !
o District 32-B $40,000 \
o District 32-C $30,000 @ @
o District 32-D $50,000

Candy Dayor 2015: October 8", 9™ 10™

Order Date All Rolled Candy should be ordered by August 19, 2015
Peppermint Rolled Candy: $120/576 rolls per case

Wintergreen Rolled Candy: $120/576 rolls per case

Assorted Fruit Rolled Candy: $130/576 rolls per case

Sugar Free Spearmint Rolled Candy: $130/576 rolls per case
Peppermint Individual Candy: $85/4500 pieces

Wintergreen Individual Candy: $85/4500 pieces

NOTE:
Shipping charge per cass: $25.00 Candy can be picked up at tI®C Lions Foundatiooffice.

Other important Information:

I Kl A NLI$&¢His2 Bledsa use for Successful Planning

Shareholder Certificates; available in color

Underwriting sample letter

Underwriting Club Member Pledge Form

Mayor Proclamation, excellent publicity

Public Service Announcements

Deadline for Contributions idMarch 31, 2016 to be considered fomards

= =4 =4 - -8 -9

For the last 44 years, Candy Daybasbeen{ / [ / { Q& Y I 2yauNCafdgdyaiRehidtribudioBsNIp
supports: Eye Surgeries, Hearing Aids, the Health Screening Unit and other sight conservation programs.
Together WEcan do GREAT THINGS!

THANK YOU!!
South Carolina Lions Foundation



Volunteer Sign-up

VOLUNTEERS:
DAY ONE 1. Name 1.Name
Phone Phone
2. Name 2. Name
Phone Phone
3. Name 3. Name
Phone Phone
4. Name 4. Name
Phone Phone
DAY TWO 1.Name 1.Name
Phone Phone
2. Name 2. Name
Phone Phone
3. Name 3. Name
Phone Phone
4. Name 4. Name
Phone Phone
DAY THREE 1.Name 1.Name
Phone Phone
2. Name 2.Name
Phone Phone
3. Name 3. Name
Phone Phone
4. Name 4. Name
Phone Phone




CANDY DAYS CANDY & SUPPLY ORDER FORM

Check one: Ship order Pick-up order

ORDER DEADLINE FOR SHIPMENT OF CANDY & SUPPLIES IS August 19™

Club Name:

Date:

Materials Chairperson:

Phone:

Billing Address:

Shipping Address:

All shipments by FEDEX must be to a street address, no deliveries to PO Boxes

Select Candy and Supplies

See Materials Chairperson section of Candy Days Manual for description of supplies.

Item Cost Quantity Size/Color Subtotal
Peppermint Candy Rolls $120.00 576 rolls/case N/A
Wintergreen Candy Rolls $120.00 576 rolls/case N/A
Assorted Fruit Candy Rolls $130.00 576 rolls/case N/A
Sugar Free Peppermint Candy Rolls $130.00 576 rolls/case N/A
Peppermint Candy (individually Wrapped) $85.00 4500 pcs/case | N/A
Wintergreen Candy (Individually Wrapped) $85.00 4500 pcs/case | N/A
Counter Candy Dispenser $35.00 N/A
Lions Int. logo Shirt-sm med Ig xl $25.00 Call for
availability
Lions Int. logo Shirt-2xl.,3xI. $30.00 Call for
availability
SCLCS logo Shirt $25.00 Call for
availability
Lions Int. logo hat-one size fits all $10.00 Call for
availability
SCLCS logo hat-one size fits all $10.00 Call for
availability
Received by: Date: TOTAL** $

**Shipping costs will be added when Club is billed, if applicable.
Order and shipping requests or instructions:

Send Order to: SCLF/Candy Days Order
234-C Outlet Pointe Blvd.

Columbia, SC 29210

Phone: 803-457-7077 local, 855-853-6600 toll-free, 803-794-1249 fax

klivingston@sclions.org



mailto:klivingston@sclions.org

How Much Candy Should My Club Order?

On average, you will need ¥z case of candy for each volunteer for each 4-hour work
period. For example: if your Club is working all three Candy Days, with two 4-hour
shifts per day, with two volunteers per shift, you will need to order six cases of candy.

All Candy Days orders must be received by the SC Lions Foundation on or before
August 20" for rolled candy to ensure timely delivery. Individual candy orders must
be received by the SC Lions Foundation on or before September 11™

How Much Does the Candy Cost?

$85.00/case (4500 pieces per case) - Flavors: Peppermint, Wintergreen (Individual
pieces)

$20.00/box (750 pieces per box) — Flavors: Peppermint, Wintergreen (Individual pieces)
$120.00/576 rolls per case-Flavors: Peppermint, Wintergreen,

$130.00/576 rolls per case-Flavors: Assorted Fruit Candy, Sugar Free Peppermint

Ordering

Using the order form in this booklet, send your Clu b ° s o malleemail dax, or
phone:

Candy Days Order

South Carolina Lions Foundation
234 Outlet Pointe Blvd. Suite C
Columbia SC 29210

Kathy Livingston
Development Coordinator
(803)457-7077

Toll Free: (855) 853-6600
Fax: (803) 794-1249

klivingston@sclions.org

Shippin

All Candy Days supplies can be shipped by FEDEX from the SC Lions Foundation
office. Shipment may be to either a business or a residence street address. FEDEX
cannot ship to a Post Office box. Approximate shipping cost is $25.00 per case which
will be billed to your Club along with your order.

Your Club may save shipping costs by picking up your Candy Days order directly from
the offices of the SC Lions Foundation in Columbia. Candy will be available by the
week of August 19, 2015 in time for the first SC Lions Foundation Board meeting.
Please call ahead to verify arrival of the candy.


mailto:klivingston@sclions.org

Payment

The SC Lions Foundation can bill your Club directly for its Candy Days order. There
are no applicable sales taxes. You may pay by cash, check, or money order when
picking up your candy and supplies. The SC Lions Foundation now also accepts Visa,
Master Card, and Discover credit and debit cards.

PUBLICITY CHAIR

Holding a successful Candy Days event requires spreading the word throughout your
community. Unfortunately, not everyone is familiar with the Lions and its service
programs. Advertising and publicity will encourage community members to donate
money to your Club during Candy Days and also increases awareness about Lions
service programs.

The Publicity Chairperson is responsible for the following:
1 Creating publicity materials to advertise Candy Days.

1 Distributing those materials to media outlets.

Publicity Committeepersons

Phone:
Name

Phone:
Name

Phone:

Name



Write a Press Release. Sending out a press release to your Club’ bkocal
newspaper or other publications often nets big results. Send a press
release at least two weeks before Candy Days. Included in this booklet is a
sample Press Release. If you decide to write one of your own, please use
the same format as the sample.

Create a Calendar Listing. Almost every newspaper, church bulletin,
school newsletter, local family magazine, and community paper includes a
Calendar of Events section. It is usually free to place a calendar listing in
newspapers. Included in this booklet is a sample Calendar Listing. If you
decide to write one of your own, please use the same format as the
sample, including the border.

Send your Calendar Listings and Press Release to the local television
and radio stations, including public access stations. Many television and
radio stations have local event calendars. Every radio station is required to
make Public Service Announcements for events held by non-profit groups.
Included in this booklet are sample 10, 20, and 30 second length Public
Service Announcement samples.

Use the samp | Blaydr's Proclamat i dorcreate publicity. Ask your town
Mayor to sign the Proclamation and alert the local media about the signing
day. Take pictures during the signing and write a press release. Many
newspapers will find this a more interesting story than one only about
Candy Days.

S

Create flyers and posters and place them on bulletin boards in
churches, restaurants, and businesses.

Consider paid ads in local newspapers and magazines.

Check Lions International’'s web site at www.lionsclubs.org for more publicity
ideas, information, and tools. It includes downloadable logos you can use for
producing club letterhead on which to print the sample documents included
in this booklet. Additional publicity information tips are also available from the
SC Lions Foundation.

South Carolina Lions Foundation
234 Outlet Pointe Blvd. Suite C
Columbia SC 29210
803-457-7077
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WHEREAS,

WHEREAS,

MAYORGO ROCLAMATION

The more than 4,000 Lions Club Members of the State of South Carolina
are actively engaged in sight and hearing conservation and aid to the blind
and deaf, and are urging our citizens to take care of the precious gifts of
sight and hearing.

The Candy Days donation drive helps to provide funds to operate the SC
Lions Mobile Health Screening Unit; helps to fund eye examinations, eye
surgeries, and eye glasses for people in need; helps in the purchase of
hearing aids for people in need; an international youth exchange program;
and supports two camps for blind children in South Carolina.

NOW THEREFORE, |, MAYOR

OF , do
hereby proclaim the week of
as SOUTH CAROLINA LIONS SIGHT AND HEARING CONSERVATION
WEEK, to coincide with LIONS WORLD SIGHT DAY on October :
Lions Sight and Hearing Conservation Week will begin on

and continue through
to include the annual Lions Candy Days donation drive.

| urge everyone to be generous to the Lions Clubs of South Carolina in
their annual Candy Days donation drive so they may continue to provide
great humanitarian services to the people of South Carolina.

MAYOR

This day of ,A.D.,,20




NEWS & ADVERTISING SAMPLES

CALENDAR LISTING

<club name> Lions Host Candy Days Donation Drive

<name of city>
CALENDAR LISTING FOR IMMEDIATE RELEASE

The <club name> will hold its annual Candy Days Donation Drive to support state and
local programs that assist the underprivileged with eyeglasses and hearing aids.
These donations also fund a Mobile Health Screening Unit, eye surgeries, and camps
for blind youth.

The <club name> will be giving away candy mints for donations toward these
programs at <location> on October <days>, from <time> to <time>.

For more information, please call <phone number>.

PRESS RELEASE

<Club name>
Contact:<contact name>
<Address>

<phone>

<fax>

<email>

FOR IMMEDIATE RELEASE

LIONS CLUB HOLDING ANNUAL CANDY DAYS DONATION DRIVE

<city, SC,--date--> The <club name> will hold its annual Candy Days donation drive
along with the over 4000 Lions Club members across South Carolina. The Lions Club
will be giving away free candy mints in exchange for donations at <location> on October
<dates>, from <time> to <time>.

The services the Lions Club offers across South Carolina and in <city> are funded by
the donations received from the general public during Candy Days. The Lions urge
everyone to participate in their Candy Days donation drive so that they may continue to
help the underprivileged in our community.




Lions Clubs International is the world ’ largest volunteer service organization. Lion s
volunteers provide humanitarian services such as eye glasses, eye surgeries, and
hearing aids for those who cannot afford them. Other local Lions projects include
eyeglass recycling, a Mobile Health Screening Unit that travels the entire state of SC,
camps for blind youth, sponsorships of local youth groups, and educational
scholarships.

Sight and hearing conservation have been the major projects for Lions Clubs
International since Helen Keller challenged the Lions to be her “ kghts of the blind . ”
The Lions of South Carolina have accepted these challenges as their major mission.
Together with the SC Lions Charitable Services organization, the Lions Clubs of SC
have developed programs to educate the public about health issues, and to fight sight
and hearing impairment.

SAMPLE CANDY DAYS RADIO PUBLIC SERVICE ANNOUNCEMENTS

1 10 Second PSA
Lions build a better world for the visually handicapped.

Support your local Lions Club on their Candy Days donation drive,
Thursday, Friday, and Saturday, October

South Carolina Lions.
We Serve.

1 20 Second PSA

The (#) members of the Lions Club of

(club name) will join with over
four thousand South Carolina Lions on their Candy Days donation
drive, October

Your donation to Lions supports a mobile health screening unit, eye
examinations, eye surgeries, and hearing conservation programs for those
in your community who are in need.

Give generously when a Lions Club member contacts you on Candy Days,
October



1 30 Second PSA

The Lions Club of (club name) will
sponsor their Candy Days donation drive, October

Lions fund sight and hearing conservation projects around the world.

Here in South Carolina, your Candy Days donation supports eye
examinations and eye surgeries for people in need.

Your donation supports hearing aid service for those with hearing
difficulties.

Your donation supports health education projects statewide.
Lions: the world * s gedt wlunteer service club.

Your donation helps us serve.
Give generously when a Lions Club member contacts you on Candy Days.



LOCAL PRINT AND ELECTRONIC MEDIA CONTACTS

In an effort to help you reach out to members of the media in South Carolina, we are
providing you with this list of TV, radio, on-line, and print media sources. Please review

and set up a blast media e-mail list for those that are from your area:

MEDIA

Marybeth Jacoby
mjacoby@wltx.gannett.com

Donita Todd
dtodd@wistv.com

Henry Rothenberg
hrothenberg@wach.com

Lee Brown
Ibrown@hearst.com

Jack McCray
Imccray@postandcourier.com

Rhonda Rawlings
Rhonda.Rawlings@coxinc.com

Hal Millard
Hal.millard@patch.com

Reilly Moore
Reilly.moore@patch.com

cwarner@heartlandpublications.com;
dkoenders@heartlandpublications.com;
kboozer@heartlandpublications.com;
news@heraldadvocate.com,;
jrobbins@heartlandpublications.com;
news@scnow.com;
cmitchell@florencenews.com;
bharrison@florencenews.com;
ladamson@heartlandpublications.com;
mcahn@chronicle-independent.com;
mikem@thecolumbiastar.com;
pams@thecolumbiastar.com;
jwilkinson@thestate.com;
state@thestate.com;

cscoppe@thestate.com;
abeam@thestate.com;
newsl9@wltx.com;
eyewitnessnews@wolo.com;
larryw@ mailbox.sc.edu;
lexchron@windstream.net;
sentinel@saludasc.com:;
news@wmbfnews.com;
sneditors@thesunnews.com;
williamsde@independentmail.com:;
editor@thejournalonline.com;
ddykes@qgreenvillenews.com;
rwhiting@indexjournal.com;
nicole@thepccourier.com;
rwwhite@qgreenvillenews.com:;
editor@edgefielddaily.com;
news@edgefieldadvertiser.com;
editor@onlinechester.com:;
[franklin@clintonchronicle.net;
news@enquirerherald.com;
mharrison@fortmilltimes.com;
editor@gaffneyledger.com;
bdunlap@golaurens.com;
Citizen@ClarendonCitizen.com;
michael.smith@shj.com:;
news@enquirerherald.com;
news@timesanddemocrat.com;
gcrider@timesanddemocrat.com;
cbarker@timesanddemocrat.com;
tmcqirt@theitem.com;
cdavis@theitem.com;
citizen@clarendoncitizen.com;
editor@charlestoncitypaper.com;
haire @charlestoncitypaper.com;
jwalker@lowcountrytoday.com;
editor@lowcountrytoday.com;
alyons@postandcourier.com;
crowe@postandcourier.com;
slargen@postandcourier.com;
editorial@scbiznews.com;
cwaring@charlestonmercury.com;
contact@thedigitel.com;
thoward@gtowntimes.com;
news@qgtowntimes.com;
news@kingstreenews.com;
editor@moultrienews.com;



mailto:mjacoby@wltx.gannett.com
mailto:dtodd@wistv.com
mailto:hrothenberg@wach.com
mailto:lbrown@hearst.com
mailto:lmccray@postandcourier.com
mailto:Rhonda.Rawlings@coxinc.com
mailto:Hal.millard@patch.com
mailto:Reilly.moore@patch.com
mailto:cwarner@heartlandpublications.com
mailto:dkoenders@heartlandpublications.com
mailto:kboozer@heartlandpublications.com
mailto:news@heraldadvocate.com
mailto:jrobbins@heartlandpublications.com
mailto:news@scnow.com
mailto:cmitchell@florencenews.com
mailto:bharrison@florencenews.com
mailto:ladamson@heartlandpublications.com
mailto:mcahn@chronicle-independent.com
mailto:mikem@thecolumbiastar.com
mailto:pams@thecolumbiastar.com
mailto:jwilkinson@thestate.com
mailto:state@thestate.com
mailto:cscoppe@thestate.com
mailto:abeam@thestate.com
mailto:news19@wltx.com
mailto:eyewitnessnews@wolo.com
mailto:larryw@mailbox.sc.edu
mailto:lexchron@windstream.net
mailto:sentinel@saludasc.com
mailto:news@wmbfnews.com
mailto:sneditors@thesunnews.com
mailto:williamsde@independentmail.com
mailto:editor@thejournalonline.com
mailto:ddykes@greenvillenews.com
mailto:rwhiting@indexjournal.com
mailto:nicole@thepccourier.com
mailto:rwwhite@greenvillenews.com
mailto:editor@edgefielddaily.com
mailto:news@edgefieldadvertiser.com
mailto:editor@onlinechester.com
mailto:lfranklin@clintonchronicle.net
mailto:news@enquirerherald.com
mailto:mharrison@fortmilltimes.com
mailto:editor@gaffneyledger.com
mailto:bdunlap@golaurens.com
mailto:Citizen@ClarendonCitizen.com
mailto:michael.smith@shj.com
mailto:news@enquirerherald.com
mailto:news@timesanddemocrat.com
mailto:gcrider@timesanddemocrat.com
mailto:cbarker@timesanddemocrat.com
mailto:tmcgirt@theitem.com
mailto:cdavis@theitem.com
mailto:citizen@clarendoncitizen.com
mailto:editor@charlestoncitypaper.com
mailto:haire@charlestoncitypaper.com
mailto:jwalker@lowcountrytoday.com
mailto:editor@lowcountrytoday.com
mailto:alyons@postandcourier.com
mailto:crowe@postandcourier.com
mailto:slargen@postandcourier.com
mailto:editorial@scbiznews.com
mailto:cwaring@charlestonmercury.com
mailto:contact@thedigitel.com
mailto:thoward@gtowntimes.com
mailto:news@gtowntimes.com
mailto:news@kingstreenews.com
mailto:editor@moultrienews.com

Lcantu@journalscene.com;
mgroom@journalscene.com;
rlee@journalscene.com;
srogenmoser@journalscene.com;
rlee@journalscene.com;
flohnson@ourgazette.com;
jtatum@ourgazette.com;
rgantt@ourgazette.com;
jpaprocki@islandpacket.com;
wcscdesk@livebnews.com;
newstip@wcbd.com;
dtaylor@aikenstandard.com;
rnovit@aikenstandard.com:;
susan.delk@morris.com;
jkidd@beaufortgazette.com;
mike.wynn@augustachronicle.com;
glynn.moore@augustachronicle.com;
bill.kirby@augustachronicle.com;
meredith.anderson@wrdw.com;
editor@northaugustastar.com;
bbengtson@northaugustastar.com;
crystal.garcia@northaugustatoday.com;
nikasha.dicks@northaugustatoday.com;
cnt@newstimesonline.com;
newsroom@independentmail.com;
jwatts@journalscene.com;
flohnson@ourgazette.com:;
rdew@abccolumbia.com;
mwilliams@abccolumbia.com;
riohnson@wistv.com;
countonwis@wistv.com;
allwisproducers@wistv.com;
rcongdon@wistv.com;
CacyeWColanews@aol.com;
editor@lowcountry.com;
georgesalsberry@colletontoday.com;
kboozer@civitasmedia.com:;
editorial@aikenstandard.com;
pedwards@civitasmedia.com;
ladamson@civitasmedia.com;
ryoungblood@civitasmedia.com;
jtoppe@civitasmedia.com;
bcannada@ocivitasmedia.com:;
callen@greenvillenews.com;
palongi@greenvillenews.com;
kjones4@greenvillenews.com;
jhowle@greenvillenews.com;
dwalker@greenvilleonline.com;
cabrooks@greenvillenews.com;
melliott@greenvillenews.com;
wowings@greenvillenews.com,;

rwwhite@greenvillenews.com;
rbarnett@greenvilleonline.com;
tcsmith@greenvillenews.com;
palongi@greenvillenews.com;
durantashmore@aol.com:;
nelson.acosta@foxcarolina.com;
ashley.daley@foxcarolina.com;
nikki.davidson@foxcarolina.com:;
cody.alcorn@foxcarolina.com:;
lauren.elise @foxcarolina.com;
greqg.funderburg@foxcarolina.com;
Rjones@wistv.com:;
Shanatill@wistv.com;
newsl9@wltx.com;
sneal@wltx.gannett.com;
sacooke@wltx.gannet.com;
tsantaella@gannett.com;
mjacoby@wiltx.gannett.com;
smaginnis@wbmf.com;
news@wpde.com;
yournews@wpde.com;
nboone@wbtw.com;
cgraham@wbtw.com;
abost@wbtw.com;
bjuback@wbtw.com;
rray@wbtw.com:;
jreiner@wbtw.com;
mturner@wbtw.com;
swaggener@wbtw.com;
nwatkins@wbtw.com;
wcivhewsroom@wciv.com;
desk@wciv.com:;
onyourside@wrdw.com;
Rhondab@theitem.com;
bcannada@heartlandpublications.com;
susan.delk@morris.com;
Richard.rogers@wrdw.com;
sheli.muniz@wrdw.com;
trisha.begam@wrdw.com;
liz.owens@wrdw.com:;
chris.thomas@wrdw.com;
news@southcarolinaradionetwork.com;
abyrd@southcarolinaradionetwork.com;
editor@free-times.com;
chroniclebill@yahoo.com;
jrush@clearchannel.com;
Kellynash@clearchannel.com;
Rush@975wcos.com;
rash@wvoc.com;
wicbh@106fm.com:;
bjohnson@b106fm.com;



mailto:Lcantu@journalscene.com
mailto:mgroom@journalscene.com
mailto:rlee@journalscene.com
mailto:srogenmoser@journalscene.com
mailto:rlee@journalscene.com
mailto:fjohnson@ourgazette.com
mailto:jtatum@ourgazette.com
mailto:rgantt@ourgazette.com
mailto:jpaprocki@islandpacket.com
mailto:wcscdesk@live5news.com
mailto:newstip@wcbd.com
mailto:dtaylor@aikenstandard.com
mailto:rnovit@aikenstandard.com
mailto:susan.delk@morris.com
mailto:jkidd@beaufortgazette.com
mailto:mike.wynn@augustachronicle.com
mailto:glynn.moore@augustachronicle.com
mailto:bill.kirby@augustachronicle.com
mailto:meredith.anderson@wrdw.com
mailto:editor@northaugustastar.com
mailto:bbengtson@northaugustastar.com
mailto:crystal.garcia@northaugustatoday.com
mailto:nikasha.dicks@northaugustatoday.com
mailto:cnt@newstimesonline.com
mailto:newsroom@independentmail.com
mailto:jwatts@journalscene.com
mailto:fjohnson@ourgazette.com
mailto:rdew@abccolumbia.com
mailto:mwilliams@abccolumbia.com
mailto:rjohnson@wistv.com
mailto:countonwis@wistv.com
mailto:allwisproducers@wistv.com
mailto:rcongdon@wistv.com
mailto:CacyeWColanews@aol.com
mailto:editor@lowcountry.com
mailto:georgesalsberry@colletontoday.com
mailto:kboozer@civitasmedia.com
mailto:editorial@aikenstandard.com
mailto:palongi@greenvillenews.com
mailto:cabrooks@greenvillenews.com
https://by2prd0410.outlook.com/owa/redir.aspx?C=MnkdNYvL6UufkkmWDsjf8jMXdNpJFdAI33MwcPD3nDKi5R-jDRLnA2wseNeGCqq9Myb4qc-H0L4.&URL=mailto%3anelson.acosta%40foxcarolina.com
https://by2prd0410.outlook.com/owa/redir.aspx?C=MnkdNYvL6UufkkmWDsjf8jMXdNpJFdAI33MwcPD3nDKi5R-jDRLnA2wseNeGCqq9Myb4qc-H0L4.&URL=mailto%3aashley.daley%40foxcarolina.com
https://by2prd0410.outlook.com/owa/redir.aspx?C=MnkdNYvL6UufkkmWDsjf8jMXdNpJFdAI33MwcPD3nDKi5R-jDRLnA2wseNeGCqq9Myb4qc-H0L4.&URL=mailto%3anikki.davidson%40foxcarolina.com
https://by2prd0410.outlook.com/owa/redir.aspx?C=MnkdNYvL6UufkkmWDsjf8jMXdNpJFdAI33MwcPD3nDKi5R-jDRLnA2wseNeGCqq9Myb4qc-H0L4.&URL=mailto%3acody.alcorn%40foxcarolina.com
mailto:lauren.elise@foxcarolina.com;%20greg.funderburg@foxcarolina.com;
mailto:lauren.elise@foxcarolina.com;%20greg.funderburg@foxcarolina.com;
mailto:lauren.elise@foxcarolina.com;%20greg.funderburg@foxcarolina.com;
mailto:lauren.elise@foxcarolina.com;%20greg.funderburg@foxcarolina.com;
mailto:Shanatill@wistv.com
mailto:news19@wltx.com
mailto:sneal@wltx.gannett.com
mailto:sacooke@wltx.gannet.com
mailto:tsantaella@gannett.com
mailto:mjacoby@wltx.gannett.com
mailto:smaginnis@wbmf.com
mailto:news@wpde.com
mailto:yournews@wpde.com
mailto:nboone@wbtw.com
mailto:cgraham@wbtw.com
mailto:abost@wbtw.com
mailto:bjuback@wbtw.com
mailto:rray@wbtw.com
mailto:jreiner@wbtw.com
mailto:mturner@wbtw.com
mailto:swaggener@wbtw.com
mailto:nwatkins@wbtw.com
mailto:wcivnewsroom@wciv.com
mailto:desk@wciv.com
mailto:onyourside@wrdw.com
mailto:Rhondab@theitem.com
mailto:bcannada@heartlandpublications.com
mailto:susan.delk@morris.com
mailto:Richard.rogers@wrdw.com
mailto:sheli.muniz@wrdw.com;%20trisha.begam@wrdw.com
mailto:sheli.muniz@wrdw.com;%20trisha.begam@wrdw.com
mailto:liz.owens@wrdw.com
mailto:chris.thomas@wrdw.com
mailto:news@southcarolinaradionetwork.com
mailto:abyrd@southcarolinaradionetwork.com
mailto:editor@free-times.com
mailto:chroniclebill@yahoo.com
mailto:jrush@clearchannel.com
mailto:Kellynash@clearchannel.com
mailto:Rush@975wcos.com?subject=Listener%20Email%20from%20www.975wcos.com
mailto:rash@wvoc.com;wtcb@106fm.com
mailto:rash@wvoc.com;wtcb@106fm.com
mailto:bjohnson@b106fm.com

wmhk@wmbhk.com;
pressrelease@americasradioshow.com;
Barbara@blythewoodonline.com;
james@blythewoodonline.com;
editor@free-times.com;
news@free-times.com;
news@wvoc.com;
wifmrproduction@wfmv.com;
communitycalendar@wfmv.com:;
Chris.horeth@shj.com;
domara@heraldonline.com;
news@wcnc.com;
delia_rabah@msn.com;
donfrierson@aol.com;
johnsonda@rcgov.com;
tonyclyburn@cumulus.com;
apcolumbia@ap.orq;
mkinnard@ap.prg; jIr28@evodate.net;
shireese.bell@patch.com;
thenortheastnews@aol.com;
thenewssurvey@aol.com;
Jessica.thill@turner.com;

southdaybook@ap.org;
calvinreese2002@yahoo.com;
mimim@sc.rr.com;
cpanorama@aol.com;
eyewitnessnews@abccolumbia.com;
abarnes@abccolumbia.com;
News@wach.com; schnews@aol.com;
psa@thebigdm.com;
thenewssurveyec@gmail.com;
Gabriel@vivacolumbiasc.com;
hollandn@rcgov.us;
abclocal@abcnewsradio.com;
thadmoore@gmail.com;
sagcked@mailbox.sc.edu;
Roxanne@hometowncolumbia.com;
tiffany.barkley@patch.com;
Ibrown@hearst.com;
hrothenberg@wach.com;
imccrary@postandcourier.com;

rjohnson@wistv.com;
kimanthitlewis@gmail.com



mailto:wmhk@wmhk.com
mailto:pressrelease@americasradioshow.com
mailto:Barbara@blythewoodonline.com
mailto:james@blythewoodonline.com
mailto:editor@free-times.com
mailto:news@free-times.com
mailto:news@wvoc.com
mailto:wfmrproduction@wfmv.com
mailto:communitycalendar@wfmv.com
mailto:Chris.horeth@shj.com
mailto:domara@heraldonline.com
mailto:news@wcnc.com
mailto:delia_rabah@msn.com
mailto:donfrierson@aol.com
mailto:johnsonda@rcgov.com
mailto:tonyclyburn@cumulus.com
mailto:apcolumbia@ap.org
mailto:mkinnard@ap.prg
mailto:jlr28@evodate.net
mailto:shireese.bell@patch.com
mailto:thenortheastnews@aol.com
mailto:thenewssurvey@aol.com
mailto:Jessica.thill@turner.com
mailto:southdaybook@ap.org
mailto:calvinreese2002@yahoo.com
mailto:mimim@sc.rr.com
mailto:cpanorama@aol.com
mailto:eyewitnessnews@abccolumbia.com
mailto:abarnes@abccolumbia.com
mailto:News@wach.com
mailto:scbnews@aol.com
mailto:psa@thebigdm.com
mailto:thenewssurveyec@gmail.com
mailto:Gabriel@vivacolumbiasc.com
mailto:hollandn@rcgov.us
mailto:abclocal@abcnewsradio.com
mailto:thadmoore@gmail.com
mailto:sagcked@mailbox.sc.edu
mailto:Roxanne@hometowncolumbia.com
mailto:tiffany.barkley@patch.com
mailto:lbrown@hearst.com
mailto:hrothenberg@wach.com
mailto:jmccrary@postandcourier.com
mailto:rjohnson@wistv.com
mailto:kimanthitlewis@gmail.com

SPONSORSHIP CHAIR

The Sponsor Development Committee is very important to the success of your Clu b’ s
Candy Days event. Your committee can obtain grants, sponsorships, donations, and
ask businesses or individuals to fund the cost of candy before the actual Candy Days
event.

The Sponsor Development Chairperson is responsible for the following:

1 Assign committee members to assist you in a letter writing campaign and
in making personal contact with potential donors to ask for candy funding,
donations, grants, and sponsorships.

1 Create the materials and gather the tools your committee needs to

perform their duties.

Sponsorship Committee Member:

Phone:
Name

Phone:
Name

Phone:
Name

AUnder writingo6 Candy Day or Other Fundraising

Use the sample included in this booklet, typed on your Clu b ’ g¢erhéad, to create
correspondence asking businesses and/or individuals to fund the cost of the candy.

There is a high probability that the letter will not make it to the decision maker.

Often their assistant opensthemailand t he | etter 1isndt seen by
maker. The most effective way to obtain a sponsorship is to ask face-to-face. If

that is not possible, call them on the phone. Make sure there is a relationship.

Personal contact will close the sale!

When your candy is pre-paid by funding from sponsors, the donations collected on
Candy Days will not have to be used for supplies and materials.

Divide your Clu b ’ sa indorzones and assign each of your committee members an
area to canvass with letters and personal visits. They should bring copies of your
Club’ s wsletter, brochures, pre-addressed Underwriting Letters, Shareholder
Certificates, etc. to each visit. Provide them with the tools to create successful
visits to each prospective sponsor.



Once you receive candy funding, neatly print or type the information on the
SHAREHOLDER CERTIFICATE and send it to the sponsor with a “thank-yo u ” erl et t
For larger donors, you may want to consider placing the Certificate in an inexpensive

frame and delivering it in person. Keep a list of sponsors to contact again next year.

Pre-printed Shareholder Certificates are available from SCLCS at the Lions Offices.
Have your Clu b’ s idfsaCharperson order them along with candy and supplies.

This Certifies That

now owns shares of participation in the South Carolina LIONS Candy Day for Sight
Conservation thus providing services for the citizens of South Carolina including the free LIONS
Mobile Health Screening Unit; Eye Surgery for needy persons; the many thousands of eye
examinations and glasses purchased each year by Lions; Hearing Aids for South Carolina citizens;
and in addition, the many local services that are provided throughout the State of South Carolina each
year by concerned LIONS.

Signed and sealed this date, with grateful appreciation and thanks for the cooperation that insures
the success of Lions Candy Day and the total programs of Sight Conservation and Blind Assistance
by South Carolina LIONS.

Dated 20

SOUTH CAROLINA LIONS CANDY DAY COMMITTEE

Lions Club of

Club President Club Chairman
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‘m Anytown Lions Club

@@% 123 Lions Club Rd.

Anytown, SC 29100
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September 1, 2015

Mr. Joe Smith, President
Smith Manufacturing
321 Workshop Ln.
Anytown, SC 29100

Dear Mr. Smith:

Your business serves our community and South Carolina. Anytown is proud that your
business is here, successful, and a major part of our community. We are glad to
support your success.

Along with the more than 4000 Lions Club members in all areas of South Carolina, the
Anytown Lions will participate in the annual Candy Days Donation Drive in Anytown
on 20

Lions Clubs International is the world * s gedt @lunteer service organization. Lion s’
volunteers are providing services to the underprivileged right here in our community.
Some of these services include:

Eye glasses and hearing aids

Health Services such as eye surgeries
Mobile Health Screening Unit
Sponsorships for local youth groups

= =4 -4 A

During the Lions Clubs Candy Days donation drive, Lions club members will be out in
the community offering candy mints in exchange for a donation to fund these programs.

Help us help the underprivileged in our community by sponsoring the cost of a case of
candy. Your $85.00, or more, donation will h andgowrite”  tcdsteof this fundraiser.
You will be awarded a Shareholders Certificate that you can proudly display, which
will show your willingness to help the Anytown Lions serve our community.

Thank you for your support,

President, Anytown Lions Club

PS: Our Sponsorship Chairperson will soon contact you. Please help us by serve the
people of Anytown with your generous donation toward Candy Days.
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cLuB MEMBER INDIVIDUAL CANDY DAYS PLEDGE

Our Club has pledged to give 50% of our Club Fundraising receipts or $50.00 per
member (whichever is greater) to the SC Lions Foundation to help fund the programs
that benefit our Club and the people of South Carolina. Please help us fulfill that pledge
and underwrite a case of candy or donate directly to our Clu b * andy®ays donation
drive.

[, LION
wish to underwrite case(s) of candy @ $85.00 each. Total $
OR
| pledge $ as a donation to the Candy Days donation drive.

Cash or Check enclosed Bill me







